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Fourlis Foot Locker Licensed SEE Region 

FOURLIS-OPERATED COUNTRIES                +NEW COUNTRIES

Greece
IKEA, Intersport, H&B

Romania
Intersport

Bulgaria
IKEA, Intersport

Cyprus
IKEA, Intersport

Slovenia

Croatia

Bosnia

Mont/gro



Foot Locker History
KEY FACTS

1974

1989

Footwear

~ 2.454

countries

8B$

~ 200

#1

26

*As of August 2024

1st store in California, 
USA

1st store in Germany, 
Europe

Athletic Specialty

wholesale global account for 
the leading brands

Worldwide stores

Licensed stores

2023 Fiscal Year Sales
 



Foot Locker is the global leader in sneaker culture

*Source: Langston study; social media analytics
** Piper Sandler Taking Stock with Teens Report Fall 2022 

FOOT LOCKER HAS 
UNRIVALED BRAND HEALTH

The ONLY3rd Party Retailer 
Recognized As A 

FAVORITE 
FOOTWEAR 

BRAND

#1
Ranked Globally For 

Brand Health*

+90%
Foot Locker 

Brand Awareness

**

STRIPERS DIFFERENTIATE 
FOOT LOCKER FROM THE COMPETITION

NPS ~90
Stripers Known As Friendly, 

Knowledgeable, And Trusted 
Advisors 

FOOT LOCKER IS THELEADER IN 
CONSUMER ENGAGEMENT 

>5X
vs. the closest 
competitors

>12M

*Net Promoter Score: Would you recommend 
Foot Locker to a friend? Rate from 0 to 10
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Fourlis Sports Retail Business Unit

#1 Sneaker Omni Multi -Brand #1 Performance Omni Multi -Brand
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Fourlis Foot Locker Licensed SEE Region 

Online  and offline activations to 
connect with communities #GETSTRIPED

Leverage Fourlis customer databases, 
segmenting Foot Locker customer ahead 
of country launches

Eshop operations in all 8 countries

Designs to provide premium customer 
experience & service

Leveraging automated Trade Logistics 
DC ςOinofyta for next day delivery

Opportunity for >100 stores in the following 
years, phased country roll-out 

Acquisition of existing Foot Locker 3 GR 
stores & Eshop, and 3 RO stores, with target 
ŘŀǘŜ !ǇǊƛƭΩнрΦ

Year-1 * plan 15 -20 stores / sales c. ϵ30 mil.
Year-3 plan 40 stores/ sales  c. 100 mil.
Year-5 plan 80 stores/ sales  c. 250 mil.

Store Launch & Expansion Digital Launch Consumer Engagement

* Yr 1 for existing 3 GR stores & eshop & 3 RO stores start in Apr Ʉ25.
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+114.0%
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+2.2%

+42.2%

ÅThe financial figures above exclude Trade Estates impact from the Retail Home Furnishings (RHF) segment. For comparability purposes, the 
figures above also exclude the impact from Intersport Turkey and The !ǘƘƭŜǘŜΩǎ Foot whose sale was completed within FY 2023.
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Å Gross Asset Value at ɚ499 mil. as of 30/06/24 . 

Å Net Asset Value at ɚ303.6mil. (ɚ2.52 per share) , as of 30/06/24. 

Á Net Revenues +71% in H1 Ʉ24.

Á FFO at ɚ7.2 mil. in H1 Ʉ24 up by 60% vs H1 23

Å LTV at 45.5%

Å

Å

Å

+71.0% +70.4% +16.3%

+156.3% +90.4% +121.8%
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+4.2%
+62.3%

+128.1%
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Retail Activity

Trade Estates REIC
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Home Furnishings Retail (IKEA stores)
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+1.1%

+73.2% +121.5%


