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Fourlis

Disclaimer

This presentation has been prepared by Fourlis Group (the "Company") for informational purposes only. The information
contained herein does not constitute an offer, solicitation, or recommendation to buy or sell any securities of the Company or
any other entity.

The information in this presentation is based on publicly available sources and internal data considered reliable, but no
representation or warranty, express or implied, is made by the Company, its directors, officers, employees, or agents as to the
accuracy, completeness, or correctness of the information provided. Any reliance on such information is solely at the recipient’s
own risk.

This presentation may contain forward-looking statements that involve risks and uncertainties. These statements are based on
current expectations, estimates, projections, and assumptions made by the Company about future events. Actual results may
differ materially from those expressed or implied in such forward-looking statements. Factors that could cause actual results to
differ materially include, but are not limited to, changes in economic conditions, market demand and supply, regulatory and legal
developments, competition, technological developments, and other risks and uncertainties that are beyond the Company's
control.

This presentation is not intended to be exhaustive or to contain all relevant information concerning the Company. Recipients of
this presentation should conduct their own analysis and seek independent financial, legal, and other professional advice before
making any investment decisions.
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We reinforce the market position of our brands
and deliver significant profitability gains.

On Track to Meet FY 24 Guidance

Achieving key milestones within 2024.

Focus on free cashflow & returning value to
shareholders.




Fourlis

Holland&Barrett

Committed to the
execution of our
strategic plan

U Progressing with IKEA store network
expansion and optimization.

U Expansion of INTERSPORT store network
continues.

U Expansion of Holland & Barrett stores
continues. ”
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U Tapping into the fast-growing lifestyle
&fashion segment of the sportswear
market and expanding geographically : S
through the partnership with Foot Locker. //m/m




Fourlis Fourlis Foot Locker Licensed SEE Region

FOURLI®PERATED COUNTRIES +NEW COUNTRIE.

Greece Slovenila

IKEA, Intersport, H&B

Romania Croatia

Intersport

Bulgaria Bosnia

IKEA, Intersport

Cyprus Mont/gro

IKEA, Intersport




Courlis Foot Locker History

KEY FACTS

1ststore in California, Worldwide stores
USA
1ststore in Germany, Licensed stores
Europe

Athletic Specialty countries

\

wholesaleglo_balaccount for 2023 Fiscal Year Sales
the leading brands

*As of August 2024



Fourlis Foot Locker Is the global leader in sneaker culture

FOOT LOCKER HAS STRIPERS DIFFERENTIATE FOOT LOCKERTHELEADER IN
UNRIVALED BRAND HEALTH FOOT LOCKER FROM THE COMPETITION CONSUMER ENGAGEMENT

Foot Locker >12M

Ranked Globally For
Brand Health*

.5301US

Foot Locker
Brand Awareness

@

— vs. the closest
competitors

TheONLY3rd Party Retaliler
Recognized As A

A7UC

Stripers Known As Friendly,
Knowledgeable, And Trusted
Advisors

ANITHSINIJ

*Net Promoter Score: Would you recommend
Foot Locker to a friend? Rate from O to 10

*Source: Langston study; social media analytics
** Piper Sandler Taking Stock with Teens Report Fall 2022



Fourlis :
Powerful Forces Combine

TﬁIH" "E IH" " = 3 -....
OF SNEAKERS

Y INTERSPORT

THE HEART OF SPORT

#1 Sneaker Omni Multi  -Brand #1 Performance Omni Multi -Brand |
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Fourlis Sports Retail Business Unit




Fourlis

Powerful Forces
Combine

A Foot Locker high awareness, strong consumer
demand for sneakers, in underserved growing

markets.

A Leverage Fourlis operational retail
excellence and local customer expertise for

geographical expansion.

A Capitalize Fourlis holistic retail eco-syst
capabilities, with Trade Estates, Trade
Logistics & Holdings Shared Business

Services /

I —




Fourlis Fourlis Foot Locker Licensed SEE Region

Store Launch & Expansion Digital Launch ConsumelEngagement
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SLIDE INTO STYLE

bl

OIN THE FLX CLUB TODA

Unlock rewards and exclusive offers.on

Opportunity for >100 stores in the following
years, phased country redlut

Eshop operations in all 8 countries Online and offline activations to

. - connect with communities #GETSTRIPED
Acquisition of existing Foot Locker 3 GR

. Designs to provide premium customer
stores & Eshop, and 3 RO stores, with target J P P

A experience & service Leverage Fourlis customer databases,
. I :
RFEUS TLINATQHp @ segmenting Foot Locker customer ahead
Leveraging automated Trade Logistics of country launches

Yearl * plan 15-20 stores / sales €30 mil.
Year3 plan 40 stores sales c¢. 100 mil.
Year5 plan 80 stores sales c¢. 250 mil.

DC¢ Oinofyta for next day delivery

* Yr1 for existing 3 GR stores &eshop& 3 RO stores start in Apr Y25,



Fourlis Group today

A growing group of companies specializing in the omnichannel retail sector offering quality consumer goods in Southeast Europe

Retail Home Furnishings Retail Sports Retail Health & Wellness Logistics Services Real Estate Investments

IKEA store franchise in
Greece, Cyprus and
Bulgaria.

Presence in GR, BG and CY through
21 stores & shops

Leading position in the HF market

One of the best performing
partners of Interlkea

Growing organically and through
network expansion.

Y INTERSPORT

THE HEART OF SPORT

4 Foot Locker
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Foot Locker license for 8
countries in SEE.

.

.
»

INTERSPORT license in
Greece, Cyprus, Romania,

" Bulgarla
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Intersport
Presence in GR, RO, BG and CY
through 113 stores

No 1 Sports Retailer in Brand
awareness & Brand Equity in GR

Foot Locker
Currently 3 GR & 3 RO stores (1
ecommerce).

License for 8 SEE countries
No1 Global leader in sneakers
market

Holland&Barrett

SINCE 1870

Vo "

HOLLAND & BARRETT
stores franchise in Greece,
Romania and Bulgaria

Agreement signed in 2022

Attractive and fast-growing sector

One of the largest wellness
retailers in Europe

4 new stores in Greece in H1 2024
10 stores in total & ecommerce

Solid network expansion in the
coming years

Trade Logistics offers logistic
services supporting
omnichannel operations

oL LEELIONE "\

2 DCs covering the Group's
logistics needs
Supporting e-commerce and
physical stores

Further expansion in 3PL

Operational management of the
new international DC of Interlkea

Fourlis
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: Trade Estates establlshed in
F 2021 specializing on retail parks
and omnlchannel Ioglstlcs

Shares listed Nov. 2023

GAYV at €499mil and NAV at €304

mil. / 7.7% annual rental yield / 80-

90% dividend payout

Low dependence from dominant
tenant & Predictable cash flows
driven by high occupancy levels,
strong tenant base and long-term
inflation adjusted leases

Fourlis Group will deconsolidate TE

11



Revenues Gross Profit margin FOUfIlS

+2.2y7

239.9

245.1
46.4%

Fourlis Group Retail Business
H1 '24

44.6%

A Revenue growth, driven by volume, on the back of the
Group’s strong brand equity and market shares, and
strategic initiatives, despite subdued and competitive

market.
H1' 23 H1'24 H1' 23 H1'24 )
A IKEA stores maintains its market leadership and solid
sales volume growth.
18.0 EBITDA (OPR) 8. 0% 10.0 EBIT 20% A Intersport stores sales growth increasing in pace.
16.0 < : : : :
16.0 +42 20/ 2.0 50 A Significant improvement in Gross Profit margin, on the
140 /07 7 0% 8.0 back of the Group’s SC competitive advantage.
) + 0 0% )
9.0 6.5% 70 114.0% >%% A EBIT more than doubled, on the back of the |mprove/d
6.0% 6.0 4.0% GPM, operating leverage, optimization and contro«f of
10.0 5 0 3 49, operating costs. \K
8.0 3.0% NG
5.0% 4.0 |
6.0 7% 3.0 2. 0% ’f |
1. 6% f”
2.0 ,
0 4.0% 1.0% /
2 : O 1 ’ O :){:f I
00 2 oo 0.0 0.0% x\x ) /
H1' 23 11 24 H1' 23 H1 24
B EBIT (retail) EBIT margin (retail) A Thefinancial figures above excludeTrade Estatesimpact from the Retail Home Furnishings(RI-rF-)-s:;a-g-r?ler'\I F_c;r-(;(-);;ioarabilitypurposes,the

mmEBITDA (OPR - retail) EBITDA margin (OPR - retail) figuresabovealsoexcludethe impactfrom IntersportTurkeyand The! (i K f FbotvghOsesalewascompletedwithin FY2023 12



Trade Estates - Reported Figures FOUfIlS

Net Revenues SBITDA(OPR) EBIT Trade Estates generates
+71. O % +7O 4% 0 e o
20.2 13.9 +163/° 19.9 significant value to the Group
A Significant growth on the back of its high-yielding and high-
quality portfolio of real estate assets.
A Gross Asset Value at & 4 9n8ll. as of 30/06/24 .
A Net Asset Value at & 3 Q68nil. ( & 2 pe ghare), as of 30/06/24.
H1' 23 H1 '24 H1' 23 H1 24 01" 93 L1 14 A Net Revenues +71% i n H1 ©24.
A FFOata7 .m. i n HdlpBbyaodd vsH1 23
Trade Estates - External Business A LTV at 45.5%
A 13 income- generatlng assets, 3 assets under development and
Net Revenues EBITDA (OPR) EBIT 3 projects in maturation stage. -
yd
+156 30 119 +90 4% 117 +121 8% 16.4 A According to its agreed development plan, by 2027 Trade

Estates will have a strong high-yielding preperty portfolio of
c.€720 -740 mil. 7\

H"'\-\.

A Post de-consolidation, Trade Estates growing"portfolib----e_f__hig N-
yielding and high-quality real estate assets will prowde the
Group, a sustainable dividend stream and up5|de in its |
profitability through the Group's;/g%rtlupatlon in Trade Estates
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H1' 23 H1'24 H1' 23 H1'24 H1' 23 H1'24 | — |
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Fourlis Group Consolidated Figures H1 ‘23 Fourlis

EBITDA (OPR
Revenues ( ) CRIT
30.0 27.7 30.0
10 25/.0 +62.3% 13.0% 248  1ox
204 25.0 250 +128.1% 12.0%
/ 10.8% 11.0% 20.0
20.0 17.1 y 9.6% 10.0%
. 15.0 .
50 9.0% 10.9 8.0%
246.7 — 10.0 P 6.0%
10.0 6.9% 7.0% 5.0 E% 4.0%
5.0 5.0% 0.0 2.0%
H1"' 23 H1'24
0.0 3.0% .
H1 r 23 H1 124 H1 : 23 H‘l ’24 -EB|T EBIT margin
mmEBITDA (OPR - retail) EBITDA margin (OPR - retail)
PBT Net Profit after Minorities /f””'f
14.0 13.1 8.0% 8.0 1.2 50% 4/,
12.0 7.0% 7.0 /
0.0 6.0% 6.0 o \
- 5.0% 5.0 3.0% l,." N
4.0% 4.0 —
6.0 3 0% 3.0 2.0% Hf”f'f :,I
4.0 2.0% 2.0 1.3 o /

2.1
2.0 0 1.0% 1.0 0.5% I
0.0 -0—8 & 0.0% 0.0 -_ : 0.0% ’\ /
H1' 23 H1 '24 H1' 23 H1'24

mPBT PBT margin mm Net Profit after Minorities

Net Profit after Minorities margin 14



Cash Flow Performance for H1 '24

Cash flow (€ mil.) H1'23 FY '23 H1'24
Net operating cashflow 0.6 49.3 13.8
Cash flow from investing activities -19.0 -127.5 -17.2
Cash flow from financing activities 14.8 60.5 10.8
Increase/(decrease) in cash and cash

equivalents -3.6 -17.7 7.5
Cash and cash equivalents at

beginning 58.4 58.4 40.7
Cash and cash equivalents at end 54.8 40.7 48.2

Fourlis

Significant operating cashflow generation,
resulting from the increased profitability
of the business and the improvement of
working capital.

The Group follows its expansionary plan and also returns value to
its shareholders.

A Dividend of 0.12 euro per share, compared to 0.11 euro per
share that was distributed for FY 2022, amounting to c. € 6.3
mil.

A Implementation of the approved share buyback program,
purchasing 114.300 shares at a cost of €454,768. In total, the
Group now holds 1,881,002 shares that correspond to 3.6% of
the company’s share capital.

Cashflow from investing activities include :

A Retail business capex of € 9.1 mil. relating to store network
expansion and maintenance.

A Trade Estates capex of € 9.7 mil. of relating to Trade Estates
REIC developments (mainly Patra & Irakleio).

15



Cash Flow Performance for H1 ‘24 Fourlis

We are committed to reducing further the Group’s retail Net debt position.

. . . , Net Debt Structure (€ mil.)
Retail business Net Debt €15mil. lower compared to H1 ‘23.
H1 23 FY '23 H1 24
Foot Locker expansion will be funded mainly through existing profitability bl'j;tnae'lss 10 848 o5 2
and cash proceeds from TE stake sale & future dividend streams from TE.
Trade Estates 119.3 197.2 203.0
Total Group 229.4 282.0 298.2
Non Working Capex Financial
Net Debt PBT Cash Capital Spending  Expenses In_cr:)r:\e o Net Debt
FY 2023 Charges  Changes Dividends 1 5024
(9.1) (4.1) 0.6)
13.1 e T Net debt (Retail Business)
9.5 ................. (1 1)
(5.4) (9.7) (5.3) ' (3.9)
(84.8) (95.2) 110.1
25.2
(197.2)
(203.0)
-?etail Activity

rade Estates REIC H1" 23 H1°24

16






Fourlis

Home Furnishings Retail (IKEA stores)
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Fourlis

Progressing with
IKEA store network
expansion and

optimization.
| . | | Patra opening on October 30t 2024.
Bl et H BN { i Heraklion under development and operational in
TOP l SEAT mid 2025

I New store at Ellinikon retail park (2027)

I — 0 Retail hub in Athens International Airport status:
| | A IKEA optimized g

A 2 additional tenants in full operatlon (Intersport
and Holland & Barrett) ;

f

A Plaisio, the last tenant, will open b the end of
the year. ~

Mock design Patra



Revenues

+1.1%

-

160.5

158.8

H1" 23

H1'24

EBITDA (OPR)

14.0%

+73.2%
12.0%
14.0
12.0 10.0%
10.0
8.0%
8.0
d
6.0 6.0%
4.0
4.0%
2.0
0.0 2.0%
H1' 23 H1'24
[ |

14.0

12.0

10.0

8.0

6.0

4.0

2.0

0.0

H1" 23

EB

+121.5%

=

2.3
-
3.3%

H1" 23

mmEBIT (retail)

H1'24

IT

11.7

H1'24

EBIT margin (retail)

12.0%
11.0%
10.0%
9.0%
8.0%
7.0%
6.0%
5.0%
4.0%
3.0%
2.0%

Home Furnishings Retalil

Business (IKEA stores)
H1 ‘24

Fourlis

A One of the best performing regions for the Interikea

Group.

A Despite subdued home furnishing market growth, IKEA
stores maintained their market share.

A Sales volume irowth momentum continues in Q2 at a

20



