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Retail Activity

Trade Estates REIC
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Home Furnishings Retail (IKEA stores)
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Sports Retail (INTERSPORT stores)
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Retail Health & Wellness (HOLLAND & BARRETT stores)
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Trade Estates REIC
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Reconciliation tables between Fourlis Group 
figures and Fourlis Group retail business figures
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Appendix 



Fourlis Group

Fourlis Group Retail Business

Trade Estates Group

Retail Business Sold  ITR/TAF

* Due to IFRS16 adjustments / ** eliminations 2 6



Q1 '23 Retail Business
Retail Business 
Sold (ITR/TAF)

Trade Estates 
(external) Total

Revenues 112.0 2.2 2.3 116.6

Gross Profit 48.8 0.7 2.3 51.8

EBITDA (OPR) -0.3 -0.3 3.2 2.6

EBIT -4.0 -0.4 3.2 -1.3

PBT -5.3 -0.2 -0.3 -5.8

Q1 '24 Retail Business
Trade Estates 

(external) Total

Revenues 116.2 5.8 122.0

Gross Profit 51.7 5.8 57.5

EBITDA (OPR) 0.8 5.7

EBIT -3.0 5.6 2.7

PBT -4.2 1.2 -3.1
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Total Group Q1 ‘23 Q1 ‘24

Interest -3.1 -4.4

Bank expenses & other -0.4 -0.4

IFRS16 interest -1.5 -1.6

Total -5.1 -6.4

Total Retail Q1 ’23 Q1 ‘24

Interest -1.8 -1.7

Bank expenses & other -0.4 -0.4 

IFRS16 interest -2.8 -3.0 

Total -4.9 -5.0



Trade Estates Group

RHF Segment

The financial figures below present the performance of RHF segment excluding Trade Estates impact, that 
is excluding the investments in real estate assets of Trade Estates that are currently consolidated within 
the RHF segment.

*Alternative Performance Measures, as defined in the Management Report of the Board of Directors for 
the period 1/1-31/12/2023.

Home Furnishings Retail business (IKEA 
stores)

(amounts in € mil.)
Q1 ‘23 

(Reported)
Intercompany 

Elim.
Q1 ‘23 

(external)
Q1 ‘24 

(Reported)
Intercompany 

Elim.
Q1 ‘24 

(external)

Net Revenues 5.9 -3.5 2.3 9.9 -4.1 5.8

Gross Profit 5.9 -3.5 2.3 9.9 -4.1 5.8

EBITDA (OPR)* 4.2 -1.0 3.2 6.8 -1.1 5.7

EBIT 4.2 -1.0 3.2 6.7 -1.1 5.6

(amounts in € mil.) Q1 '23 % Q1 '24

Revenues 74.7 4.6% 78.2

Gross Profit 32.8 7.3% 35.2

Gross Profit margin 43.9% 45.1%

EBITDA (OPR)* 2.0 95.8% 3.8

EBITDA margin (OPR) 2.6% 4.9%

EBIT 0.0 1.8

EBIT margin 0.0% 2.3%
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RSG Segment

Retail Business Sold  ITR/TAF

The financial figures present the performance of RSG segment excluding the impact from the Intersport Turkey 
and The Athlete’s Foot that were sold.

*Alternative Performance Measures, as defined in the Management Report of the Board of Directors for the 
period 1/1-31/12/2023.

Sports Retail (Intersport stores) 

(amounts in € mil.) Q1 ‘23 
Revenues 2.2
Gross Profit 0.7

EBITDA (OPR)* -0.3
EBIT -0.4

(amounts in € mil.) Q1 '23 % Q1 '24

Revenue 39.3 -4.6% 37.5

Gross Profit 16.5 -2.1% 16.1

Gross Profit margin 41.9% 43.0%

EBITDA (OPR)* -1.5 7.6% -1.4

EBITDA (OPR) margin -3.7% -3.6%

EBIT -3.3 5.6% -3.1

EBIT margin -8.3% -8.2%

(amounts in € mil.) Q1 '23 % Q1 '24 

Revenue 37.0 1.1% 37.5

Gross Profit 15.7 2.3% 16.1

Gross Profit margin 42.5% 42.9%

EBITDA (OPR)* -1.1 -19.5% -1.4

EBITDA (OPR) margin -3.1% -3.6%

EBIT -2.8 -9.6% -3.1

EBIT margin -7.6% -8.2%
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